
 

Compassion in World Farming 

Job Description 
 

Job Title: International Digital Fundraising Specialist 
Salary:   £36,000 - £40,000 (depending on experience) 
 
1. MAIN PURPOSE OF JOB 
 
The purpose of this role is to help Compassion in World Farming end factory farming.  This 
role will contribute by digitally engaging, recruiting and retaining supporters and donors for 
Compassion in World Farming worldwide.  The International Digital Fundraising Specialist is a 
new role for us, taking responsibility for a core part of our ambitious growth strategy over the 
coming two years. With ambitious targets and a small international team, this specialist role 
will help make the right digital investment decisions, drive an innovative and entrepreneurial 
way of working across borders, advise, and hands-on manage our digital fundraising; testing, 
creative, segmentation and learning.  
 
This role is responsible for maximizing supporter lifetime value and increasing year on year net 
global income from digital fundraising, with a key focus on recruiting regular donors. This role 
will develop and grow our digital fundraising programmes in our existing (EU and US) and 
new markets (market entry). 
 
2. POSITION IN ORGANISATION 

 A key role within the International Global Individual Giving team 

 Line managed by the International Director of Individual Giving 
 Works in close collaboration with the HQ Digital, CRM, Media and Campaign teams 

 Works closely with national fundraising staff in key markets such as USA, France, UK, Italy, 
Netherlands, Poland, and Spain. 

 Project management of global digital fundraising platform and day to day oversight of 
digital fundraising in key markets worldwide 

 
3. SCOPE OF JOB  
 
A. MANAGEMENT AND DEVELOPMENT OF GLOBAL DIGITAL FUNDRAISING (c. 50%) 
 

 A key element of this entrepreneurial and specialist role is to develop and support 
Compassion’s ability to effectively pilot and rollout digital fundraising across markets. A 
Global Digital Platform will allow us to reach and inspire donors across the planet, 
regardless of specific geographic location 

 The role will take responsibility for delivering against set targets for new regular donors, 
new and recurring single donors and average gifts 

 Working closely with the Global / HQ digital and CRM teams, you will take primary 
responsibility for continuous testing and learning, principally through investing in creative 
and media buying in order to recruit and retain new donors worldwide 

 You will therefore be responsible for the day-to-day management of the research, 
analysis, planning and implementation of all digital fundraising initiatives for the 
recruitment, retention, conversion and development of supporters across the global 
platform   

 You will work closely with the HQ/Global digital team to ensure an integrated 
communications and fundraising programme across all online media 



 You will identify and prioritise key audiences for targeting and testing worldwide and 
oversee the development of a range of creative treatments and executions targeted at 
these audiences. 

 You will work closely with key suppliers and agencies to ensure effective online media 
buying, creative execution, optimisation and tracking of all investments. 
 

 
B. OVERSIGHT AND GUIDANCE OF DIGITAL FUNDRAISING IN KEY MARKETS (c. 30%) 

 

 Compassion has a number of relatively small offices in key markets - all of whom are 
running digital advocacy and fundraising programmes.  An important element of this role 
will be to support and develop these national programmes and staff to ensure all offices 
meet challenging donor growth and income targets over the coming five years. 

 You will work closely with the International Director of Individual Giving and local teams 
to ensure their digital fundraising investment is optimized for donor growth and income 

 
C. GLOBAL DIGITAL FUNDRAISING PERFORMANCE TRACKING AND INVESTMENT 

RECOMMENDATIONS (20%) 
 

 With a finite investment budget, we will need to make rapid timely decisions based on 
learnings and results as soon as possible.   For example, tests that produce a positive 
outcome should be scaled up and quickly tested and incorporated into other elements of 
the global programme. 

 Working closely with the CRM team and our Analytics & Insight Manager, you will make 
prompt decisions about optimisation of the programme and recommendations on 
investment choices by market and programme.  

 You will ensure all marketing activity is produced according to agreed schedules, budgets 
and quality standards and to regularly report on the efficacy of the programme against 
objectives 

 You will identify and analyse performance against a specific set of Key Performance 
Indicators and to regularly report on progress against them. 

 You will manage and track all expenditure against budget and target and report regularly 
on its implementation. 

 
D. ADDITIONAL TASKS 
 
To assist with other departmental duties where necessary, as listed below: 
 

 Due to the nature of the role, there may be a requirement to carry out some work out of 
office hours.  This work is to be arranged in accordance with procedures 

 Take due and reasonable care of oneself and others in respect of Health & Safety at Work 
 Act in accordance with the principles of Compassion in World Farming’s Ethical Policy 

 In all work activities, comply with data protection legislation and Compassion in World 
Farming’s requirements for the protection of personal information and the privacy of 
individuals 

 Provide formal and informal training at the request of your line manager, senior manager 
or a director, on your areas of expertise, to other members of staff, work experience 
students, trustees etc. 

 The job description is not exhaustive and you may be asked to carry out additional tasks 
which are appropriate to your job role, as required by your line manager 

 
 



4. DIMENSIONS & LIMITS OF AUTHORITY 

 Responsible for meeting annual donor recruitment, conversion and retention targets and 
growing income from online individual donor income streams year on year 

 Responsible for managing expenditure budgets of c. £500k per annum 
 Key point of contact between Compassion in World Farming and key suppliers. 

 Project Management of global digital platform – raising funds worldwide 

 

5. QUALIFICATIONS & PERSONAL SPECIFICATION 
Requirements to carry out the job effectively (and which may be developed).  The 
requirements listed below are representative of the knowledge, skill, and/or ability required. 
 

ESSENTIAL DESIRABLE 

You will be an expert in digital fundraising  

 Proven ability in online donor conversion and 
supporter relationship fundraising 

 Able to demonstrate experience in using 
social media and email communication in 
order to recruit, engage and maximize 
lifetime value and ROI 

 Proven skills in marketing analytics, targeting 
and segmentation 

 An excellent and clear communicator 
 An analytical and questioning mind  
 
You will be capable of working across 
multiple countries and cultures to drive 
income  growth and inspire others 
 

 Able to pioneer new ideas, adapt processes 
and create innovative solutions across 
multiple countries 

 Monitors agreed objectives with the team on 
a regular basis and reviews outcomes for 
learning. 

 Personal motivation inspires energy and 
commitment throughout the team. 

 Proven budgeting and financial management 
skills  

 Seeks continuous improvement in the team's 
performance and ensures the team adapts to 
the different needs of the organisation and 
its other stakeholders. 

 Makes timely decisions (prepared to seize the 
moment) and perseveres with difficult, 
awkward or unpopular decisions to achieve 
agreed objectives. 

 A well organised and methodical approach 
 

 Fluency in other major European languages 
would be an advantage (French, Spanish, 
Italian, German, Dutch, Polish etc.) 
 

 Creative aptitude with an understanding of 
the principles of good design 

 Understanding and ability in marketing 
communications with relation to movement 
building or campaign activism 

 

 
 


